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E{A SMOOTH MORNING ROUTINE (72%)
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E{ KIDS OUT THE DOOR ON TIME (59%) THEIR TOP 3 REASONS:

TO SPEND QUALITY TIME AT THE TABLE (52%)
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BOTH PARENTS € AIDS WANT MILK

E{ NO COMPLAINING! (51%)
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Q{ KIDS GET A BREAKFAST WITH MILK  (48%) J

THE MILK CASE OFFERS
NUTRITIOUS CHOICES FOR THE WHOLE FAMILY -
FROM FAT FREE (AT JUST 80 CALORIES PER GLASS)

INCLUDING O
8 GRAMS OF TO LOWFAT AND FLAVORED OPTIONS

HIGH-QUALITY
PROTENN Q THERE'S A FAVORITE TYPE OF
—, MILK FOR EACH FAMILY MEMBER
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POTISIN ¢ gy BUILDING NATURALLY NUTRIENT-RICH LIKE NO OTHER BEVERAGE,
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— VISIT THEBREAKFASTPROUECT.COM | Tif BREARFAST PROJECT

SURVEY SOURCE: THE NATIONAL GOT MILK? MILK MUSTACHE CAMPAIGN JUNE DAIRY MONTH SURVEY WAS
CONDUCTED BETWEEN APRIL 26 AND MAY €, 2013, AMONG 519 PARENTS OF 8-12 YEAR OLDS AND 519 8-12 YEAR OLDS. FOR MORE INFORMATION | scstic ces s e 1T i .




